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/ Context



/

People 

don’t trust 

marketeers



Source: ADWEEK – September 2019



/Customers 

have 

changed
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Consumers become SMART:
they challenge the balance
between value and money and
they expect EXPLICIT ADDED
VALUE

Shareholder Value Is No 

Longer Everything, Top 

C.E.O.s Say
Chief executives from the Business Roundtable, 

including the leaders of Apple and JPMorgan Chase, 

argued that companies must also invest in 

employees and deliver value to customers.

Capitalism. Time for a reset.

https://www.google.com/url?sa=i&source=images&cd=&ved=2ahUKEwjGtPLEgLXkAhVhyoUKHd6bAacQjRx6BAgBEAQ&url=https://www.azquotes.com/quote/797287&psig=AOvVaw3lFL0hA0bokDkSRXNMWZI_&ust=1567612161868990
https://www.google.com/url?sa=i&source=images&cd=&ved=2ahUKEwjGtPLEgLXkAhVhyoUKHd6bAacQjRx6BAgBEAQ&url=https://www.azquotes.com/quote/797287&psig=AOvVaw3lFL0hA0bokDkSRXNMWZI_&ust=1567612161868990


/ Brands failed 

to succeed 

to change and 

deliver added value 

because they became 

irrelevant





/
Customers expect

personal and relevant 

experiences



/ Brands need to have 

a point of view,

a reason to exist

and 

behave authentically



/
Many companies

continue 

to think and work

in silos



/

Products & services 

lack relevance



CHANGE



/ BAM exists to re-engineer the marketing 

practice into a meaningful marketing practice.



/ Meaningful Marketing ?
What do we mean with Meaningful Marketing ?



/



PURPOSE

A purpose is a set of goals 
which guides the business 
for a positive impact on 
society.  



HOLISTIC

Holistic is the ability to 

engage all parts of its 

broader ecosystem with its 

purpose.



SHARED VALUE

Creating shared value is a 

business strategy in which 

companies link economic value 

for the organization, societal 

value and individual values.



TRUST

Trust is the ability of the 

organization to deserve the 

confidence of the customer.



PERSONAL

The capability of your 

organization to deliver 

solutions based on needs of 

single individuals.



COLLABORATION

Collaboration Is the ability to 
open its processes and way of 
doing to internal and external 
parties for delivering a superior 
customer centric value 
proposition.



/ Next step



/



Be part of the story
www.marketing.be


