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AUDI e-xperience

How do you put doubts about electric driving to rest?
Simple: by giving drivers a virtual electric driving
experience while they drive their traditional fuel cars.

Audi presents e-xperience

The app that shows you how electric driving can impact your 2

mahility based an yaur trips with your traditional car. Y

The Audi e-xperience app registers location and calculates
speed, acceleration, distance, and energy cansumption m;mﬁ:"
From these parameters we know the amount of energy used il i)

Soocn to be launched
in other territories,
starting with Canada.

in kilowatts, the status of the virtual battery and nearby
charging stations
That's how we can compare the electric behaviour with the

current car and answer all questions about electric driving.

Download first,

We can even compare the cost of the current car and charge later.

calculate how big the reduction of yaur CO2 emission would

be if you drove electric.

after first week since launch I"nultipl.e
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Sinterklaas goes digital with his own Instagram account.

How do we give away thousands of tickets
for De Grote Sinterkiaasshow?
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< innocent_child_porn

Targeting paedophiles on the Dark Web by uploading fake child porn.

< Tlittle_girl_playing_with_pussy.mkv
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DID YOU EVER HEAR
A CAR SING?

"M | +50K
VIEWS | | LIKES | | comments
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(GJAME of[ORRENTS

Adapting subtitles to show illegal downloaders a legal alternative.

Arelyou wateing illegally?

BELGIAN ASSOCIATION OF MARKETING VZW/ASBL

CAMPAIGN

Wesltered srt lesneeded for subtities
when yau downlgadilegally.
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BORST- Kind Bﬁezin
FIGURANTEN

A UNIQUE CASTING AGENCY
FOR BREASTFEEDING EXTRAS

CHALLENGE

€4625.000 earned media value
Su far 411 new Breastfeeding Extras <iyned ups
The Flemish Audicvisual Fund [s naw an officlal partrer.

11,7 million people roa will keeps on grewing with
a 3ppesring

nVolkswagen a2

IFL.DEALER - .

CONTEXT

RESULTS o

The Belgian Facebook page of Volkswagen has more . The sveraga engagement rate
than 190,000 fallowers wh p (-] P — o the page increased with 0,5%.
their unfiltered love & hate about the brand, S0 we st e DTy =
needed a fun, witty and human way to turn these W - first & months of 2018, -
negative comments into-a positive experience,
3 +  Interactions on our convarsatians
increased with 150% compared
to conversationsthat didn't have
THEIDEA GIFs inthe manths hefore. o

+ The mood & tonallzy of our
conversations switched from
rather negative to positive in

lass than a manth.

i o

We created a database of +100 branded but still
FunGiFs to use as & conversation tool towards our
tollowers. No basic and standardized answers, buta
GIF for every possible emotion & cammunity managse
could ancounter during a cenversation with our
Tollawers, Quite fur, witty and human IFyau askcus.

Like:- Repiy - Massane - 4h

> View 34 replies
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