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60% of ad spend via
agencies

On average 77% of the agency digital adspend is invested via UMA agencies
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On average, less than 1/3" of display, video and native ad spend is invested in
Belgian information websites
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Total Net digital ad spend \
2020 29% . 279 35%
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=732,1 M€

Field CAWI (from 22/02/2021 to 12/3/2021) - CATI (from 09/04/2021 to 16/04/2021)



