
• How to become and stay customer-centric 

and innovative in a marketing context that 

is increasingly technology-driven 

• How to integrate sustainability in your 

marketing plan

BAM is on a mission: turning marketing into a meaningful practice that leads to customer-centric 

and sustainable innovation and transformation of companies and organizations.

With the Meaningful Marketing Laboratory BAM, supported by more than 10 Marketing 

Professionals, offers a training program for marketers who want to make a difference.

Business models are changing, brand and value propositions need to be innovated, data and 

marketing technology are opening new opportunities, investments in sustainability needs to be 

valued by customers, etc…. The world is changing at the speed of light and so is Marketing.

Sign up here

Purpose and Shared Value

Collaboration and Holistic

• How to develop and implement ethical, 

diverse and inclusive marketing activities to 

gain and keep the customer’s trust

• How to develop marketing activities in a 

multi-stakeholder networked business 

environment.

Personalisation

Related to Trust

https://www.marketing.be/nl/opleidingen-/the-meaningful-marketing-labs
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